
The Golf Club of Tennessee

Print Package/Identity

Golf
PRINT DESIGN

The Golf Club of Tennessee, a 
private golf club located just west 
of Nashville, was established to 
enable its members to enjoy golf as 
it should be played–without tee 
times, delays, or distractions 
in an exceptionally maintained, 
secluded and exclusive environment. 

Project involved design and layout of 
promotional folder, letterhead/envelopes, 
business cards, note cards, event planner 
and course scorecard.
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The Golf Club of Tennessee

The Golf Club of Tennessee
1000 Golf Club Drive    Kingston Springs, Tennessee 37082    Tel 615.952.2025    Fax 615.952.2026    www.TheGolfClubofTN.com
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Sarah Dant
Teaching Professional

1000 Golf Club Drive
Kingston Springs, TN 37082

Phone 615.260.1631   Fax 615.952.2026
SarahDant@TheGolfClubofTN.com

The Golf Club of Tennessee



Richland Place

Brochure/Identity

Retirement Living
PRINT DESIGN

Richland Place is Nashville's 
premier retirement community 
for active seniors.

This 8-page brochure included 
location photography, copywriting 
and photo-retouching/color-correcting. 
Layout design in QuarkXpress.

Game Room and 
Recreational Facilities

A diverse o�ering of enjoyable 
pastimes include hobbies and
crafts, gardening, croquet and
Bridge. �e impressively-equipped
game room is the ideal spot for a
favorite card or board game or a
challenging game of 
billiards. An expansive auditorium
is useful for special group events,
concerts and �lm presentations.

…reflects your individual style.

Indoor Swimming Pool
Our elegant pool is

ideal for both exercise
and recreation. Our 

climate-controlled pool
area features spacious

windows for natural
daytime lighting, room
for pool-side reclining

and an inviting hot tub.

Ri

Luxury Retirement Living

chland Place…
Richland Place
Life Care
Package
An initial entry fee 
and monthly service
fee entitles residents to
weekly housekeeping

vice, meals served in the Richland Place Restaurant,
duled transportation, in-home security, medical alert
d social engagements and more.

Beautiful Appointed Homes
135 one, two and three-bedroom luxury homes

hland Place residential community. All homes 



American Greetings, Inc.

Gift Bags

Social Expressions
PRINT DESIGN

American Greetings 
is the world's largest 
publicly owned creator, 
manufacturer and 
distributor of social 
expression products.

This series of interactive
pop-up gift bags included
original illustration, layout 
design, and planning/
implementation of the 
folding pop-up elements. 



Foxfire Newgrass Band

CD Packaging Design

Recording
PRINT DESIGN

Foxfire Newgrass Band is a great 
little bluegrass band based in 
Middle Tennessee.

The project included original photography, 
image manipulation, photo compositing 
and logo/type design.



Genelec Inc./Neilson/Clyne, Inc.

Print Ad/Illustration

Professional Audio
ILLUSTRATION

Genelec, Inc. produces active
studio monitor loudspeakers for 
professional audio applications.

The print ad utilized custom 
illustrations of audio connectors 
created in Illustrator & Photoshop; 
ad layout composed in QuarkXpress.



Complete Computing

Logo design

Computers

IDENTITY

WingsMedia

Logo proposal

Advertising

Advantage Tile

Logo / business card

Home Improvement

Atlanta Woodworks

Logo design

Cabinet making

A small assortment
of various logo designs



ILLUSTRATION

Various digital illustrations
for use in print and on the web.



IDENTITYWaldron Enterprises

Business Cards

Construction

Waldron Enterprises is committed 
to excellence in the development and 
management of high-quality apartment homes.

One in a series of five flat and folded business cards.
The project included redrawing existing logos, location 
photography and apartment floorplan illustrations.

93 Village Lake Drive  | Smyrna, TN 37167  | Ph: 615.459.6705  | Fax: 615.459.9689

DELUXE

• 2 Bedrooms
• 1-3/4 Baths
• 1,008 Square Feet

• 2 Bedrooms
• 2 Baths
• 1,100 Square Feet
• Fireplace in Select Units

• 3 Bedrooms
• 2-1/2 Baths
• 1,310 Square Feet
• Fireplace in Select Units

• 3 Bedrooms
• 2 Full Baths
• 1,380 Square Feet
• Fireplace in Select Units

DELUXE
• Bedrooms/Study
• 2 Full Baths
• 1,380 Square Feet
• Fireplace in Select Units

B C

D
E-2 E-3



PRINT DESIGN / IDENTITYWaldron Enterprises

Direct Mail

Construction

Waldron Enterprises is committed 
to excellence in the development 
and management of high-quality 
apartment homes.

One in a series of five direct mail 
post cards, this project included apartment 
floorplan and map illustrations and copywriting.

Location, Location, Luxury.

281 Country Village Drive  |  Smyrna, TN 37167  |  Ph: 615.223.9949  |  Fax: 615.223.7275

To maintain a clean and peaceful living environment, no pets please.

1 Bedroom
764 square feet

2 Bedroom
886 square feet

2 Bedroom
Deluxe
970 square feet

Great Amenities
& Features

• 1 and 2 Bedrooms
• State-of-the-art Playground
• TVA Approved Energy-Efficient
• Two Swimming Pools
• Fitness Center
• Washer & Dryer Hookups in Each Unit
• Convenient to I-24, Nissan and Schools
• Full Appliance Package including

Icemakers

24

Lowry Street

Murfreesboro Road

Jefferson Pike

Enon Springs
Road

NISSAN

PERCY PRIEST LAKE
NASHVILLE

MURFREESBORONis
san

 Bl
vd.

Sam
 Ridle

y   P
arkway

Old Nashville  Highway

266

840
41

102

SMYRNA
AIRPORT

SMYRNA
GOLF COURSE

SMYRNA

LAUREL
WOOD
Country
Village
Drive

DIRECTIONS: From I-24, take Exit 68, Nissan Boulevard, east 2
miles to Old Nashville Highway. Turn right at exit ramp light and go
1/2 mile to Hazelwood Drive. Turn left and go 1/8 mile to right on
Country Village Drive. Go 300 yards to Laurel Wood Apartments.



AlaCard One

Gift Cards

Retail Business Services
PRINT DESIGN

AlaCard One provides custom-designed
and printed gift cards for specialty
retail, including salons, day spas
and restaurants.

Artwork design and production included 
layout design, logo re-creation and typesetting.



PRINT DESIGNWebb Pickard Insurance & Investments

Quarterly Newsletter

Insurance

Webb Pickard Insurance 
& Investments has been 
serving the needs of the 
Middle Tennessee area 
since 1972.

This 4-page quarterly
newsletter involves page layout, 
type design and copywriting.

W
ho was there for Chicago
after the great fire, for
the construction of the
Hoover Dam, and whose

logo was on Abraham Lincoln’s 
policy? The Hartford Insurance
Company.
A great past and a brighter future…

The Hartford Insurance company
wants to offer products that give
peace of mind, and to respond to
each one’s different needs. In order
to achieve this, The Hartford devel-
oped a unique way of offering auto
insurance policies. 

The Hartford Insurance Company’s
new auto insurance offers four pack-
age policies. It’s like having four 
different auto companies, and you
are able to choose from a variety of

coverages to suite your specific
needs. We are not all the same, so
why should we all have the same
policy? Now, you don’t have to. 

Did you ever think that when 
you locked your keys in your car,
your insurance company would
respond by sending out someone to
rescue you? When you chose one 
of the Hartford auto policies, you

can call the roadside assistance, 
and in no time, you’ll be back on 
the road, whether it is a flat tire, 
or keys in a locked car, you have 
the peace of mind to know, someone
will help you. 

Are you tired of paying year after
year for your car insurance, and then
you have an accident, and you owe a
large deductible? With The Hartford,
you may choose an auto policy that
recognizes loyal drivers, and offers a
disappearing deductible over time. 

You and your independent insur-
ance agent, Webb Pickard Insurance
Agency, can work together to 
determine your specific needs, and
match the coverages to those needs.
Now, you have the flexibility to do
that with The Hartford. 

COMPANY SPOTLIGHT: The Hartford
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• INSPECT YOUR SMOKE DETECTORS. Make sure that
there is one on each floor of your home. Test them
and change the battery every three months or as
needed.

• CHECK YOUR ELECTRICAL OUTLETS FOR POTENTIAL
FIRE HAZARDS such as frayed wire and loose 
fittings and plugs. Be sure not to overload electrical
outlets, fuse boxes, extension cords or any other
power service.

• KEEP A MULTI-PURPOSE FIRE EXTINGUISHER 
ACCESSIBLE that is filled and ready for operation.

• HAVE YOUR AIRCONDITIONING SYSTEM INSPECTED by a
professional as recommended by the manufacturer.

• CHECK FOR DAMAGE TO YOUR ROOF, and clean gutters
and downspouts to keep debris from accumulating.

• CHECK YOUR WATER HEATER for leaks and corrosion.
• IN YOUR YARD remove all dead trees and keep 

healthy trees and bushes trimmed and away from 
utility wires.

• CLEAN THE CLOTHES DRYER EXHAUST DUCT AND THE
SPACE UNDER THE DRYER. Remove all lint, dust and
pieces of material or cloth.

• CLEAN AND/OR REPLACE YOUR FURNACE FILTER.
• SAFELY STORE OIL AND GAS for lawn equipment and

tools in a vented, locked area.
• REPAIR DRIVEWAYS AND

WALKWAYS that are
cracked, broken or
uneven to provide a
level walking surface.

We’re here to protect
you when it matters
most. Please call if you
have any questions
regarding your policy
and coverages.

SPRING AHEAD WITH OUR HELPFUL 
HOME MAINTENANCE TIPS

Y
ou rent, but you also
own your clothing, 
TV, stereo equipment,
books, computer, bicy-

cle, furniture, cookware, 
bedding, children’s toys, and
other valuable possessions.

If a fire or tornado damaged 
or destroyed the building you
call home,  who would help pay
for the loss of your personal 
possessions? Who would take
care of your extra living 
expenses if you had to move into
a hotel or other temporary 
housing? NOT YOUR LANDLORD.

And what about personal 
liability? If your guest is 
accidentally hurt or if a family
member hurts a guest or 

damages property, it could result
in a lawsuit.

Renters Insurance is an 
affordable package of protection
especially designed to address all
of these needs.

For pennies a day you and your
family can rest easy knowing
that your property is protected.

Call us today
for a quick
quote.

YOU RENT, BUT YOU ALSO OWN…
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O
ver 20 years ago, Gwen
Pickard came into our
agency to learn and begin
an entirely new career as

an insurance professional. For a
few years Gwen had chosen to
work in the home to raise my 
sister and me. Except for that
brief period of time, my mother
pursued a career as a public
school teacher.

On several occasions, I have
had clients come up to me and
say, “Did you know that your
mother taught me in the 6th
grade?” For those of you who
had my mother as a teacher, she
remembers all of you! (I’ve heard
many of the stories.)

For over 20 years she has per-
sonally serviced most all of you
who have been served here at
Webb Pickard Insurance &
Investments. Many of you have

developed a personal relation-
ship or friendship during that
time. Being an “insider,” I can
honestly tell you that she has
enjoyed each and every one of
you.

As 2006 came to a close, my 
mother decided to retire from

the insurance agency. It was dif-
ficult for me because I began my
career here at the same time she
did. We went to all the insurance
schools together. We received
our professional designations
together and argued quite a bit
(hard-headed sons and their
mothers tend to do that). My
father was the drive and inspira-
tion in the business and my
mother was the glue that kept it
together.

My mother is now pursing life-
long dreams and ambitions to do
those things which, in the past,
time and other responsibilities
would not allow. She has places
to see and memories for her
grandchildren to make.

Here’s to you, Mom!

- John Pickard

EMPLOYEE SPOTLIGHT:
Gwen Pickard

we have represented many top-rated
companies over the years, including
Safeco, Hartford, Auto-Owners,
Progressive and Blue Cross Blue

Shield. Our staff is licensed and
experienced in insurance products.
The philosophy regarding customer
service is simple—treat others as you
would want to be treated. The world

has changed a lot since 1972. Your
needs change, it is our duty to you,
our customers, to continue the lega-
cy that Webb started so many years
ago—the goal of Protecting You!

[ continued from page 1 ]

“YOUR AUTO
AND/OR
HOMEOWNER’S
POLICY AUTO-
MATICALLY
COVERS YOUR 4-WHEELER, SCOOTER,
MOTORCYCLE, MOPED OR BOAT.”

The answer is FALSE. Your 
personal auto and homeowners
insurance coverage are very precise
in what they will or will not cover.
The auto policy will only cover
vehicles that are licensed for road
use and your homeowners will not
cover a motorized vehicle.

There is one exception to this
rule, that is if your apparatus is
used to service your property.
Therefore, when you go to purchase
a recreational vehicle please give 
us a call to insure that you have
proper coverage that will protect
you and your loved ones.

W
elcome to the first issue

of “Protecting You,” a

publication of Webb

Pickard Insurance and

Investment Services, Inc. The 

purpose of this quarterly newsletter

is to reach out to you, our 

customers, with informative articles

regarding insurance and to keep you

updated on us as an agency. We 

recognize that this agency would

not be here if it were not for 

you, our loyal customers—so we

hope you enjoy the newsletter. 

Feel free to call our office with any

questions that you might have about

the articles or perhaps ways that we

can improve this newsletter.  

We would like to dedicate this first

issue of “Protecting You” to the

founder of our agency, Webster

Pickard. Webb Pickard Insurance is

the realization of one man’s dream

coupled with God’s blessings and a

faithful partner at his side. Webb

built the agency from one policy

written from a kitchen table more

than 35 years ago here in LaVergne,

Tennessee. His first policy-holder

was a neighbor who had faith in

him, which is not unusual. Webb is 

a “people person.” He enjoys talking

to people and believes in the value

of what he sells. He not only knows

insurance but cares about his 

customers’ needs. Whether it’s a

friendly smile or a business card that

he enjoys handing out, it is th
e same

caring attitude toward our customers

that is the foundation our agency

was built upon. 

Webb’s interest in the insurance

business dates back to 1963. 

He worked for Safeco Insurance

Company early on and received

much of his insurance training 

from them.

In March of 1973, Webb and his

wife, Gwen, bought a small house at

5258 Murfreesboro Road to realize

his dream of  owning an insurance

agency. The business thrived and in

1980 the current structure was built

by David Waldron of Waldron

Enterprises. In 1984 Gwen left her

school teaching job to join the

agency full time. John, Webb’s son,

followed in 1987.

John spent his first years at the

agency working in personal lines

insurance. Later, he expanded the

scope of the agency by adding life

and health products. In 2004, 

as a direct result of John’s certifica-

tion in financial planning, we

became Webb Pickard Insurance &

Investment Services, Inc. Our agency

became a full-servicing entity in not

only property, casualty, health and

life products, but also in servicing

the financial needs of our customers,

especially in the area of retirement

planning.

SERVING YOU SINCE 1972 

– AND INTO THE FUTURE…

EMPLOYEE SPOTLIGHT

Page 2

HOME MAINTENANCE TIPS

Page 2

COMPANY SPOTLIGHT

Page 3

YOU RENT, BUT YOU ALSO OWN…

Page 3

TRUE/FALSE – Get The Facts

Page 3
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[ continued on page 3 ]



Williams Brothers Publishers

Book Cover Design

Publishing
PRINT DESIGN

Jon Gary Williams has 
written an interesting and 
unique book that is an 
invaluable aid to those 
who wish to examine the 
controversy over origins.

Project included scanning
and modifying an acquired 
illustration, layout design,
typography and converting 
image for 2-color printing.



Middle Tennessee Medical Center

Direct Mail

Medical
PRINT DESIGN

With nearly 300 physicians on its 
medical staff, representing nearly 
30 different medical specialties, 
MTMC offers a comprehensive array 
of inpatient and outpatient services.

This foldout direct mail piece included 
set photography, photo-manipulation 
and copywriting. Layout in QuarkXpress.



RJ Young Company

Print Ad

Business Documents
PRINT DESIGN

RJ Young Company has been 
providing the mid-South with 
Innovative Document Solutions 
for more than fifty years. 

The ad involved layout design, 
copywriting, logo modification, 
photography direction and the 
manipulation and composing of 
the image’s various elements.

on’t leave it to chance when it comes to choosing the right imaging equipment 
for your individual business needs. The Tennessee Titans trust the professionals at 
RJ Young Company, and so can your demanding business. At RJ Young Company, we
are committed to providing you with the finest document solutions, along with our
award-winning service. We’ve been providing that, and more – for 50 great years now.

For a trustworthy business partner, call the company the pros do – RJ Young Company.

NASHVILLE
615.255-8551

CHATTANOOGA
423.892-3672

CLARKSVILLE
931.552-3473

HUNTSVILLE, AL
256.883-8400

TULLAHOMA
931.454-8215

COLUMBIA
931.381-9413

ROME, GA
706.295-7560

COOKEVILLE
931.526-6444

MURFREESBORO
615.890-7036

JACKSON, MS
601.948-2222

TUPELO, MS
662.840-6973

HATTIESBURG, MS
601.264-3939

BILOXI, MS
228.388-3667

A coin toss in overtime is exciting.

A coin toss for an important
business decision is not.

COPIERS • PRINTERS • FACSIMILES

D



RJ Young Company

Vehicle Graphics

Business Documents
   DECAL DESIGN

RJ Young Company has been providing
the mid-South with Innovative Document
Solutions for more than fifty years. 

The project involved logo redesign and illustration.
Vehicle graphics design for two models of work trucks.



RJ Young Company

Print Ad

Business Documents
PRINT DESIGN

RJ Young Company has been 
providing the mid-South with 
Innovative Document Solutions 
for more than fifty years. 

The ad involved conceptual and 
layout design, photo-manipulation 
and copywriting.



Oakland High School Baseball

Promotional Poster

Sports
ILLUSTRATION

OAKLAND HIGH SCHOOL BASEBALL
Murfreesboro, Tennessee
2007 TSSAA District 7-AAA Champions
2007 Region 4 Champions 
2007 Season Record 42-2

Project involved type design and 
manipulation of acquired photography.



The Sam Davis Home

Children’s Activity Book

Historic Preservation
PRINT DESIGN / ILLUSTRATION

The Sam Davis Home 
was built along the banks 
of Stewarts Creek in 1820. 
This historical home and 
museum rests on 160 acres 
of farmland just outside of 
Nashville, Tennessee.

Location photography, 14 hand 
illustrations, cover design image 
manipulation and copywriting went 
into this 18-page activity book.

Designed & Illustrated by Brian Williams

7

Coloring & Activity B
ook

T H E

SAM DAVIS HOME
SAM’S CROSSWORD PUZZLE #1

In the 1800’s,
people travelled by
horse-drawn carriage.

Across
5. Month in which Sam was captured.
8. Sam took part in this battle
9. ______ is still grown on the Sam Davis farm.
10. Union General Grenville _____
11. Sam said, "I would die a ________ deaths..."
12. This historical event began in 1861.
14. State where Sam lived

           ________ campaign in Virginia.
             ________ .
             ce took place.

                  ______ Regiment.



Youth Encouragement Services

Fundraising Brochure

Social Services
PRINT DESIGN

Youth Encouragement Services 
strives to enrich the lives of children 
in inner-city Nashville by encouraging 
them to reach their full potential. 

This 8-page full-color brochure and
tri-fold order form insert involved 
scanning, photo-manupulation, 
set photography and copywriting.

YOUTH ART PROJECT

Each package includes: 20 cards 45?8" x 61?4" and 20 white envelopes.

CARD NAME
QTY. PRICE EA. TOTAL

$00.01$

niarT samtsirhC

Lightkeeper’s House

$10.00 $

$00.01$

staoB hcaeB inikiB

$00.01$

xobwodniW

$00.01$

tseN ytpmE

$00.01$

thgiL elbbuN ehT

Read to me Grandma

$10.00 $

$00.01$

samtsirhC eulB

$00.01$

hsiW samtsirhC

$00.01$

dadivaN zileF

$00.01$

skcarT

$00.01$

airolG

I’ll Be Home for Christmas
$10.00 $

$00.01$

epoH ,oznarapsE

$00.01$

cigaM samtsirhC

Warmth of Christmas

$10.00 $

$00.01$

!ffO staH

$00.01$

ekacpuC

$00.01$

shtpeD eulB

$00.01$

traeH

$00.01$

teuquoB

$00.01$

051 ykcutneK

$00.01$

ssentiW fo duolC

$00.01$

teksaB tiurF

$00.01$

tsevraH remmuS

Grandmother’s Roses

$10.00 $ORDER TOTAL: $
SHIPPING / HANDLING (see chart on reverse): $

GRAND TOTAL (sales tax included): $
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Please complete both sides of this form.

CARD ORDERING INFORMATION

Unfortunately, not all children know this. There are many children who only know a life of pain and hardship. 
There is no one encouraging them to believe in a chance to overcome the odds against them.

Maliya, age six, lives in the Tony Sudekum housing
projects – a hotbed of drug activity. One day, when the bus
came to pick her up for hobby shop, we watched horrified as
she walked right through a group of teenagers as drugs and
money exchanged hands. Maliya didn’t think anything about
it since drug deals are something she sees everyday.

age 11, lives with her grandmother since her
mother is often in a drug rehab program. Jasmine’s grand-
mother has taught her to get under the bed immediately
whenever she hears gunshots in case a stray bullet should
come through their window.

Youth Encouragement Services (YES) has been reaching out to these children and hundreds of others for
almost 50 years. Our mission is to enrich the lives of children in inner city Nashville. In the beginning, YES
offered crafts and hobbies to kids after school. Over the past 50 years, YES has grown in response to the needs
of young people in the community. We now offer much more than just “hobbies.” We provide tutoring, 
summer camp, basketball leagues, college scholarships and other recreational and cultural activities to 
low-income children. Our programs are offered after school, on weekends, and all day long during the summer. 

Quandrell began attending YES at the age of
seven. We took him to Broadway musicals, the 
ballet, and to the opera. This boy participated in the YES
chorus and received some special guidance from the 
volunteer chorus director. We did not give him his 
God-given voice, just the channel to use it constructively
and the encouragement to pursue his talents. Today, we
are very proud to say that  he just graduated from
Morehouse College in Atlanta with a degree in opera!

There are many opportunities for you to encourage
our kids through prayer, financial gifts, and volunteer-
ing. But now there is a new way to encourage. When you 
purchase products from this catalog, you are sending 
a glimmer of hope to children in Nashville who otherwise
would have no chance to succeed.  And you’ll encourage
someone you know every time you send one 
of these cards. Now that’s hard to beat!

Every child is a masterpiece, created 
and gifted by God to live for His glory.

YES is an alternative to life on the 
streets of Nashville. We are a glimmer of hope 

for the future. We are making a difference.

“Christmas Train”
by Erin Rickelton

Verse:
May your holidays

be filled with special moments
and happy memories!

“ Blue Christmas”
by Kendra

Verse:
Merry Christmas!

“Lightkeeper’s House”
by Paula Frizbe

BLANK

“Christmas Wish”
by Elizabeth

Verse:
Wishing you a

Merry Christmas!

MORE GREAT CARDS AT WWW.YOUTHENCOURAGEMENT.ORGWWW.YOUTHENCOURAGEMENT.ORG

…because we think

every child is a masterpiece.  



Youth Encouragement Services

Event Invitation

Social Services
PRINT DESIGN

Youth Encouragement Services 
strives to enrich the lives of children 
in inner-city Nashville by encouraging 
them to reach their full potential. 

This project included a 2-color 
short-fold invitation, reply card and 
a 2-color single-fold event program.

Matthew 6:21

Welcome
Lelan Statom, YES Advisory Board Member

Invocation
Greg Stegall, YES Board President

Dinner

Silent Auction Closes

Special Presentations

Video Presentation

Song
Cole Young with YES children

Response
Lisa Barron, YES Board Member

Benediction
Robert Sutton, YES Teen

Ninth Annual
Youth Encouragement Services Dinner

YES is a faith-based Christian organization which exists to enrich the lives of at-risk children. 

YES supports inner-city families by providing daily care for their children. We provide programs such as tutoring, 

Bible classes, summer camp, basketball league, college scholarships and other recreational and cultural activities 

to low-income children. Our programs are offered after school, on weekends, and all day during the summer. 

Over 600 children, ages 6-18, are served annually at our three youth centers.

Matthew 6:21

N i n t h A n n u a l Y o u t h

E n c o u r a g e m e n t  S e r v i c e s  D i n n e R9th Annual YES Dinner and Auction

Thursday, the 13th of September

Enclosed is my check payable to YES in the amount of $ ___________

For  ______  Reservations at $50 per person for dinner. (Your tax deduction is $11)

Guest name(s): __________________________________________________________________________

(For table assignment)

If possible, please seat me with _________________________________________________________

I regret that I am unable to attend but would like to send a gift of $ ___________________

Name _______________________________________________________________________________________

Address (City, State) _______________________________________________________________________

Phone # _____________________________________________________________________________________

Email _______________________________________________________________________________________

Name of congregation attending ___________________________________________________________

Please reply by August 30, 2007



PRINT DESIGNTheLordsWay.com

Direct Mail

Web Site Development

TheLordsWay.com is an online 
service designed to allow you to 
easily create, publish and manage 
a custom, multi-page web site for 
your church congregation.

This 3-panel direct mail piece included 
product photography, digital imaging, 
copywriting, logo design and page layout.

• Your congregation’s schedule of services

• Your congregation's staff, complete
with biographies and photos

• Public news and announcements
(Now it’s a snap to keep your web site 
up-to-date. No webmaster necessary!)

• Contact Information for your
congregation’s key personnel

• Statement about the church's purpose
(The content of this page, like all pages,
is provided by you.)

• Listing and description of your 
various programs and departments

• Organize and publish recurring 
articles and sermon outlines

• Picture page for displaying photos of
your congregation’s special events

• Online events calendar

• Links to other web sites

• Guest book for your visitors to sign

• Discussion board for online 
conversations and questions/answers

• PDF Document library

Password-protected “Members Only” pages:
• Share exclusive news and announcements
• Access a detailed member directory, with photos
• Post weekly assignments for your church services
• Keep track of your congregation’s attendance

• Mission support and involvement

• Bible-search resource

• Document your church history,
bygone times and memoirs

With your TheLordsWay.com web site, a wealth of powerful yet uncomplicated 
web tools is at your disposal, allowing you to easily manage your own web site!

Want to learn more? Go to www.TheLordsWay.com
and tour our demo web site. You’ll quickly find out

just how easy it is to manage your own web content!

In a few easy steps, your congregation’s web site can be
online and publishing your own informative content. 

Look at the wide variety of pages you get…



PRINT DESIGN / IDENTITYWebb Pickard Insurance & Investments

Direct Mail

Insurance

Webb Pickard Insurance & Investments
has been serving the needs of the 
Middle Tennessee area since 1972.

A photograph and headline befitting 
the subject matter highlights this 
2-sided, special event ad/identity piece.

Questions about Long Term Care Insurance coverage?

All your answers are just a Golden Opportunity away.

5258 Murfreesboro Road
LaVergne, TN 37086

You are invited!

Long Term Care Seminar
Get the answers to these important

questions and more:

• What does Long Term Care Insurance cover?
• Doesn’t Medicare cover these costs?
• When does Long Term Care pay?
• How “old” do I need to be to get this coverage?
• Isn’t it too expensive?
• What do I not know that I should know?

This special seminar will be held at four
different times, for your convenience:

Tuesday, July 17th, 10 a.m. or 7 p.m.
Thursday, July 19th, 10 a.m. or 7 p.m.

at the office of Webb Pickard Insurance & Investments, Inc.
5258 Murfreesboro Road, in LaVergne, TN

Make your reservation today! Call Debi Stephens at 615-793-9000
For more information, go online: www.webbpickard.com



Innovative Business Products

Promotional Brochure

Business Services
PRINT DESIGN

From printed goods to 
promotional items to office 
supplies, Innovative Business 
Products has you covered! 

This single-fold brochure project 
included set photography, image 
manipulation, and copywriting.

Why not

manage all your

business needs

by using one

provider?

Here’s an idea…

Printing
etterhead, Envelopes, Business Cards, Design Services, Labels, Checks,
nvoices, Digital Printing, 4-Color Process, Pocket Folders, 
ressure-Seal, Tags, Three-ring Binders
Think IBP …for outsourcing your in-house print shop.

Internet Ordering
Business Cards, Letterhead, Warehouse Releases, Real-time Inventory, 

One-to-One Marketing Pieces, O�ce Products (over 30,000 items), 
Janitorial Supplies, Promotional Products

Think IBP …for utilizing Jumptech Technology.

Labels
l Transfer, Direct Thermal, Warehouse Identi�cation, 
 Labels, Inventory Packing Slip Labels, Static Cling, Prescription

…for integrating a label into a form.

A t Innovative Business Products, we have the capability to e�ectively
handle your traditional printing, direct mail communications, 

promotional products, and o�ce supplies. IBP also utilizes internet  order-
ing and other innovative services to simplify your work�ow. 
We would like the opportunity to partner with you to create a customized
online program that assists you in achieving your corporate goals. When
you decide the time is right for a business solutions provider, think IBP.

Promotional Products
hirts, Co�ee Mugs, Pens, Pencils, Jackets, Trade Shows, Scratch-O�,

Pull Tabs, Golf Items, Incentive Programs
Think IBP …for building a company store program.

Special Services
Document Management (Imaging), Work�ow Solutions, Christmas Cards,
Custom-labeled Bottled Water, Financial Products, Custom Signage, Design

Services, Transportation Products, Plastic Cards
Think IBP …for managing your company-specific inventory.

Direct Mail
Newsletters, Postcards, Employee Communications (HR, Payroll), W-2’s,
1099’s, Statements, Marketing, Mailing List Service, HIPPA-compliant,
CASS Certi�cation
Think IBP …for establishing online marketing programs.

Office Products
Pens, Paper, Folders, Binders, Staples, Towels, Tape, Post-It Notes, 

Paper Clips, Data Supplies, Printer-related Consumables
Think IBP …for ordering your supplies.

Here’s a better idea…
Think IBP.

Here’s a better idea…
Think IBP.

Visit our web site 
to learn more about us.

We can design a program 
that is right for you.

www.ThinkIBP.com

Furniture
HON, DMI, Indiana Desk, National, Sauder, La-z-boy, Global, Virco, Desks,
Credenzas, Modular Furniture, Panel Systems, Chairs, Stools, Computer
Racking Systems, Bookcases, Filing Cabinets and Systems
Think IBP …for designing office layouts or furniture assembly.



Innovative Business Products

Business Promo Item

Business Services
PRINT DESIGN

From printed goods to 
promotional items to office 
supplies, Innovative Business 
Products has you covered! 

A simple yet effective business
promotional piece, and especially 
so for any fan of SEC college football.

SEPT. 2 SEPT. 9 SEPT. 16 SEPT. 23 SEPT. 30 OCT. 7 OCT. 14 OCT. 21 OCT. 28 NOV. 4 NOV 11 NOV. 18 NOV. 25
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Innovative Business Products, LLC
459 Harding Industrial Drive   |   Nashville, TN 37211
Office: 615.835.0099   |   Fax: 615.835.0004
www.ThinkIBP.com
Email:  joe@ThinkIBP.com   |   greg@ThinkIBP.com



Plus Mark, Inc.

Safety Campaign

Social Expressions
ILLUSTRATION

Plus Mark is a division of 
American Greetings, the world's 
largest publicly owned creator, 
manufacturer and distributor 
of social expression products.

One in a series of over-sized posters, 
displayed throughout the facility as 
part of safety awareness campaign.



Plus Mark, Inc.

Safety Campaign

Social Expressions
ILLUSTRATION

Plus Mark is a division of 
American Greetings, the world's 
largest publicly owned creator, 
manufacturer and distributor 
of social expression products.

Second in a series of over-sized posters, 
displayed throughout the facility as 
part of safety awareness campaign.



WingsMedia

Proposal Mockup

Advertising
ILLUSTRATION

WingsMedia - a startup
venture researching the 
prospects of advertising 
within the travel industry.

This project required the 
combining of original illustration
with existing photography to 
simulate on-board advertising 
components and advertising media.



Crossboard Creative

Card Game

Games
PACKAGING DESIGN

It takes memory. It takes strategy. 
And the luck of the draw doesn't hurt! 
That’s CLOCK, the fun, colorful and 
easy-to-play card game.

A work in progress, this project includes 
the invention of the game itself along with the 
design of the cards, instructions and packaging.
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CARD GAME

INCLUDES:
• DECK OF 72 CARDS

• GAME INSTRUCTIONS

MEMORY…

STRATEGY…

LUCK OF THE DRAW…

CARD GAME
AGES 7 +

2-6 PLAYERS

CLOCK ™

 – Rules of Play
It takes memory. It takes strategy. And the luck of the draw doesn't 
hurt! That’s CLOCK,™ the fun, colorful and easy-to-play card game.

CLOCK™ can be played with 2 to 6 players. The object of the game 
is to be the first player to win the required number of rounds. A 
player wins a round when he is the first to create either a straight 
of 5 cards in the same color or a 4-of-a-kind in the same number.

The 72-card deck is divided into 6 color suits – red, orange, 
yellow, green, blue and purple. Each suit contains cards numbered 
1-12. Among the 72 cards are 18 ClockStopper cards – the #1, 
#4 and #7 cards in each color suit. ClockStopper cards give 
players certain privileges during play.

BEGINNING PLAY
Each player draws one card from the deck. The player drawing the 
highest number plays first to begin the game. The player to his 
right deals first, with dealing in the following rounds proceeding 
clockwise around the table.

DEALING THE CARDS
The dealer shuffles the entire deck and deals 7 cards to each 
player. The first 4 cards are dealt face down and are held privately 
in hand. The last 3 cards are dealt face up on the table, visible to 
all players during the rounds.

The remainder of the deck is placed face down on the table to be 
used as the draw stack. The top card in the draw stack is turned 
face up on the table to create the discard stack.

Play it with a friend or with a group of six! Can you 
be the first to create the winning run? Or the 
ever-elusive 4-of-a-kind?
CLOCK ™ combines 
the best of all the 
great card games into one!
It take memory! It takes
strategy! And the luck of
the draw doesn’t hurt! That’s CLOCK ™ !

MEMORY…  STRATEGY…  LUCK OF THE DRAW…

It’s time for CLOCK,™
the fun, colorful and easy-to-play 
card game for the entire family!


